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The Latino
Factor
By 2050, Latinos could
represent about a third of
the United States’ population and according to the
National Association of
Hispanic Real Estate Professionals (NAHREP),
Latinos are expected to
drive growth in housing
demand in the next 15
years: condominiums,
smaller starter homes and
first trade-up homes.
According to the
NAHREP report Hispanics represent a growing
portion of the age group
(Continued on page 2)

Non-Profits Rethinking Their Operations

Non-profits can benefit from key
Voice of the Customer (VoC) and Workforce Optimization (WFO) developments
that aim to improve customer experiences and track customer insights while
enhancing their staffs’ performances.
A significant number of consumers
are now multi-channeled and they
expect the service and support they
receive from organizations to reflect this.
As a result, non-profits should be rethinking their contact center needs, as
well as the ways they hire, train and
manage their staffs.
They need to get closer to their customers and make sure that their tradi-

tional management methods don’t keep
them from doing so. By engaging their
staffs, challenging them to validate and
improve their work processes, nonprofits can provide superior service
across multiple customer touch points—
from the contact center to the back
office.
By focusing on merging incoming
and outgoing channels from different
sources to drive relevant information to
key stakeholders, they can better manage workflow and improve customer
experiences; i.e. reducing transfers and
repeat calls.
Various software solutions are helping such as the Impact 360® suite; it
lets any size organization capture, analyze and act on customer, business and
market intelligence, while optimizing
customer experiences.
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Facebook has made it easier for non
-profits and businesses to get started
with the social network. The Resources
and Success Stories tabs now come
with new features for NPOs, including
the Non-Profits Guide with basic tutorials on:
How to set up a Facebook Page
Creating an event or group
Using Facebook applications
Using first-person voice to be personable
Encouraging supporters to upload

photos from your events
It also has a section with case studies where NPOs are encouraged to
share their success stories and news.
Facebook’s Learning Lab offers special
marketing tools for small businesses and
shows how they can be employed. For
example, videos and guides demonstrate:
How To List Your Business on Facebook Places
(Continued on page 2)
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Search Engine and Social Media Trends
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from search marketing cam-

Tube and other networks) is
another way social media

Make a dedicated effort to paigns can help drive fruitful,
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engaging conversations with
your target audience.
Conduct keyword research on a subject and use
insights from that research to
develop content and titles.

P2R Associates is an award-winning strategic public
relations agency specializing in public relations, marketing communications and business development
practice areas. Headquartered in Livonia, Mich., P2R
provides clients with strategy driven tactics, superior
service and measurable results.
To learn more about P2R Associates—please
contact Gordon Cole at (248) 348-2464 or
gcole@p2rassociates.com.
Page 2

Website:
www.p2rassociates.com

LinkedIn:
http://ht.ly/2dqvN
Facebook:
http://www.facebook.com/
P2RAssociates
Blog:
http://p2rassoc.wordpress.com
Twitter:
http://twitter.com/P2RAssociates

Use historical keyword trend

(Continued from page 1 - Latinos)

involved in most home sales-26 to 46 years of age. More
than other population groups,
Hispanics can pick up stakes
and move to other parts of the
country in search of better
jobs and more affordable
housing.
Part of the challenge is to
ensure that the Latino population is not under-served and
under-represented in discussions around diversity issues.
With the new Consumer
Financial Protection Bureau
(CFPB), mortgage lenders will
need to make sure they are
providing fair and equal access to credit to Latinos and
other minority groups.
As a result, non-profits
must focus on serving this
large and growing population
segment if they are to be
successful.
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